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At Nhood, we firmly believe that real estate can be much more than
just a space.

We place our employees, the Nhooders, at the heart of our ESG
strategy , convinced that they bring our vision to life : transforming
real estate into a driver of sustainable value creation. Every action we
take together has the power to make a difference ȁ for our clients,
for our company, for society and for the planet .

Creating better places means creating a better future
We are convinced that economic performance and sustainability are
not at odds.

On the contrary : they reinforce each other . We want to prove that it is
possible to thrive while also having a positive impact .
Our ESGcommitment is a promise for the future .

It is an ambition that gives meaning to our projects and inspires every
Nhooder to give their best. By adopting responsible practices, we
create more attractive places for our clients, while providing our teams
with an environment where they can thrive and perform at their best.

Because every action counts
Our ESGactions are not isolated initiatives : they are the driving
force behind our development.

Together, we make every site entrusted to us a more
responsible, sustainable and people -centred place

At Nhood, we act today to build tomorrow . Every project we
deliver is an opportunity to innovate , reduce our
environmental impact, strengthen our communities and
contribute to a better world .

This is the vision that drives us every day.

Antoine Grolin
Chairman of Nhood

A MESSAGE FROM THE CHAIRMAN
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This year, I am particularly proud to see the progress of our ESG
strategy across the company. We have reached a key milestone :
collective ownership. More than 90 % of our employees are now
trained in the fundamental principles of ESG, a sign of strong and
sustained internal mobilisation . Our countries are also making tangible
Commitments : 90 % of them have already deployed the ǫ3KHD>;NDPU
Day(s) and Regenerative 0NKF?=POǬprogram , ensuring that at least
one solidarity day per employee is implemented across all markets.

We have also strengthened our commitment to inclusion by covering
all our territories with the Global DE&I barometer, achieving a
response rate of over 60 % . This has enabled us to define clear
roadmaps for 2028 and 2030 . At the same time, we measure our
carbon footprint every year across all countries, an essential step in
effectively steering the environmental transition .

Our commitment to local areas is also strong: 60 % of our countries
have allocated a specific budget to supporting charity activities
and 60 % of them have signed the United Nations Global Compact ,
underscoring our commitment to actively contributing to major
international sustainability initiatives .

But beyond these advances, the coming year opens a new chapter.
After consolidating our internal efforts and structuring our roadmap,
our priority will be to fully embed ESG at the heart of every Nhood
business line . This means addressing sustainability challenges
throughout the value chain, guided by a rigorous approach to impact
measurement .

Our ambition is clear: to demonstrate the economic value that
ESG creates for our =HD?JPOǪsites and projects. ESG should not
be viewed merely as a requirement, but as a driver of
sustainable performance .

At the same time, we will accelerate the development of our
ESG service offerings , to effectively support our clients on
their own sustainability journeys. The goal is to transform our
internal expertise into concrete levers of transformation for our
entire ecosystem.

Finally, a third strategic focus will guide our action : the
integration of the essential resources outlined in our
internal roadmap : wood and water . We are already well
advanced on the wood front thanks to the future creation of a
forestry consortium, and we will pursue this logic of responsible
management of natural resources.

In summary, we are committing our organisation in a dynamic in
which ESG becomes not only a strategic pillar, but also an
operational lever for every business line, every region and every
project . Together, we will continue building places that are more
sustainable, more inclusive and more useful to the communities
we serveȁ better places .

Christian Lema
Global Head of ESG

LETTER TO STAKEHOLDERS
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WHO ARE WE?

At Nhood, we believe that every place has the power to transform the lives of its residents and create lasting value for
each of the areas in which we operate.

As urban regenerators, we create high-quality living environments: unique, pleasant and attractive spaces that help
strengthen the bonds between residents and their communities . Whether they are retail, residential or mixed- use
developments, each type plays a vital role in meeting ?R?NUKJ?ǪOneeds.

We support our clients Ȁ landlords, investors and retailers Ȁ at every stage of their real estate projects, through a
comprehensive range of strategic servicesdesigned to optimise their assets and enhancetheir financial performance.

Reimagining a retail space, creating a sustainable and mixed- use living environment, revitalising a neighbourhood: every
project we develop is designed to generate added value for our =HD?JPOǪassets, whilst having a positive impact on the city
and its residents.

PARTNERSHIPS AND AFFILIATIONS

At Nhood, responsibility towards our clients, our staff and our business partners is paramount. We are committed to making a meaningful contribution to building a sustainable environment, 
alongside individuals and companies who share our values.

Through our membership of various organisations and associations, we gain access to valuable expertise on national and intern ati onal best practices, whilst strengthening our collaboration 
with key stakeholders in our sector.

UN GLOBAL COMPACT

3DJ=? ȢȠȢȢǤ .BKK> B;O <??J ; I?I<?N K@ PB? 5JDP?> .;PDKJO 'HK<;H #KIL;=PǤ PB? SKNH>ǪO H;NA?OP =KNLKN;P? OQOP;DJ;<DHDPU DJDPD;tiv e, thereby reinforcing our commitment to upholding its ten 
principles.
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WHO ARE WE?

SUSTAINABLE DEVELOPMENT GOALS

We are fully committed to supporting the 17 Sustainable Development Goals (SDGs) set out by the United Nations as part of the 2030 Agenda for Sustainable Development . Over the years,
we have focused our community investments on five key areas: education, the environment, sport, culture and wellbeing .

Theseareas of focus correspond to 11of the 17SDGs,where the company has its most significant impact .

Nhood is actively involved in several charities and supports various organisations .

We work closely with associations to fulfil our mission: to make a tangible impact in local communities by supporting educational initiatives and projects that promote long- term
development .
We also participate in professional associations (such as the Observatoire deHǪ)IIK<DHD?NDurable), dedicated working groups (such as the Business Climate Convention or the IF Initiative in
France) and industry events, where we encourageconstructive dialogue and explore solutions together with our partners.

CERTIFICATIONS

For its offices in Italy, Nhood holds WELL certification, obtained in 2024 . WELL is a leading, science-based certification programme dedicated
exclusively to improving L?KLH?ǪOhealth and wellbeing through building design, operation and policies. Managed by the International WELL Building
Institute (IWBI), it certifies Ȁ through tests carried out by independent bodies Ȁ that spaces improve air quality, water quality, lighting, nutrition,
comfort and mental health .

In 2024 , Nhood Services France achieved a score of 48 / 100 on the EcoVadis assessment platform, accompanied by the ǩ#KIIDPP?>ǪbadgeȀa level
that recognises the existence of structured policies and actions in the area of corporate social responsibility, and places Nhood in the category of
companies committed to an active CSRapproach.
EcoVadis assessescompanies across four key areas: the environment, social practices and human rights, businessethics and responsible procurement.
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WHO ARE WE?
Nhood Services Poland has been awarded the national Green Office certification, which recognises organisations committed to exemplary
environmental management of their offices . This certification is based on concrete actions: reducing water, energy and paper consumption;
improving waste management; and adopting best practices in daily operations, supported by training sessions.

To achieve this, the teams carried out a comprehensive self - assessment, followed by an external audit which validated their efforts, including
a workshop dedicated to reducing microplastics in the office . Valid for two years, this certification marks the beginning of a sustainable
transformation of workspaces at Nhood.

AWARDS

Nhood Services Poland has been awarded the ǩProfessional Service Provider of the YearǪaward by Europa Property . This accolade highlights
ourP?;IOǪongoing commitment to delivering innovative and responsible solutions for the benefit of urban and retail stakeholders. Every day,
we support our partners in transforming their sites into sustainable, mixed- use living spaces,drawing on our expertise in real estate, retail and
urban innovation .

Nhood ServicesRomania won the ǩProfessional ServiceProvider of the YearǪaward at the 20th edition of the SEEReal Estate Awards Gala, organised by EuropaProperty in Bucharest.
This accolade represents significant recognition of our work and of the way in which we deliver integrated, sustainable and community - focused real estate services, both in Romania and
across the SEEregion.

NHOOD HAS RECEIVED AWARDS FOR ITS #,)%.43ǪASSET MANAGEMENT

Nhood ServicesPortugal won a Gold Award in the Customer Servicescategory at the 2025 Solal Awards for one of the assets under its
management, the ǩSilent HourǪproject . This project was also honoured with the ǩBest of the Best Winner 2025Ǫtrophy, awarded to the
project that received the highest number of votes across all categories during the same ceremony.

Nhood Services Portugal won a second award for a shopping centre in Setúbal, the first shopping centre in Portugal to achieve
eCIRCULAR certification . We are proud that the Setúbal Shopping Centre, under our management, has become a model of responsible
practices and has been recognisedwith this distinction awarded by ADENE ȀAgência para a Energia.
Thanks to its solar panels, the centre promotes energy self - consumption and reduces its electricity consumption. A rainwater
harvesting system and the reuse of greywater limit the wastage of water resources,whilst waste management has been strengthened
through optimised sorting and zero-waste initiatives .

Coresi Shopping Resort, the largest urban regeneration project in Romania, managed by Nhood, has been highly acclaimed by its local
community, securing third place in the ǩTop 100 Most Loved Brands in"N;ŋKRǪranking.
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OUR IDENTITY

1976

2018

2021

IMMOCHAN

CEETRUS
WITH CITIZENS,
FOR CITIZENS

Founded in 2021, Nhood is part of New Immo Holding, one of the three companies within the ELO Group. The ELO Group is
97% owned by the Mulliez Family Association (AFM) .
New Immo Holding (NIH) comprises Ceetrus and Nhood.

Nhood is an international provider of real estate solutions, committed to urban regeneration. It supports landlords, local
authorities and investors in the sustainable transformation of their assets and living spaces, drawing on an integrated
services platform .

Leveraging multidisciplinary expertise, Nhood operates across the entire real estate lifecycle, from strategy to operations:
consultancy, design, development, project management, community animation, property management and valuation . Its
1,600 employees manage ȗ17.3 billion in assets, spread across nearly 1,000 sites in Europe and Africa, on behalf of more
than 300 clients . They develop mixed- use, value-creating projects, rooted in local dynamics, where retail, housing, offices,
leisure, hospitality, digital infrastructure and new urban usescoexist .

Driven by a triple positive impact approachȀPeople, Planet, Profit, GovernanceȀNhood works every day to create ǩ<?PP?N
LH;=?OǪthat are useful, vibrant and appealing.

Total number of employees for the 2025 reporting period:

Workforce Total

Total number of women 784

Total number of men 587

Total staff (other) 0

Total workforce aged under 30 211

Total workforce aged between 30 and 50 846

Total workforce aged 50 and over 314

Total number of male employees who have taken family leave 24

Total number of female employees who have taken family leave 57
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OUR IDENTITY

We work on behalf of clients such as Ceetrus, Morgan Stanley, Generali Real Estate, Alaska Permanent Fund, Pradera, Castello, Amundi, Primonial , Lighthouse Properties, AXA Investment
Managers, Supernova Group and Bogaris, as well as retail partners such as Leroy Merlin, Decathlon, Boulanger, Kiabi , Auchan and Voltalia , Les 3 Brasseurs,Agapes Restauration Ȁmembers
of the AFM (Association Familiale Mulliez), Spartan, Dreamfit , Arrow, San Gabino, La Fresería, Woop, On Air Original Fitness, Widex , Moyo, Ilusiona, Enedis and many others.

With a presence in international markets and a keen eye on industry developments, we are developing a pioneering vision of the real estate sector, combining global expertise with an
understanding of local specificities .
Serving our clients to the very best of our ability is a personal commitment for us: exceeding expectations, anticipating trends and constantly innovating .

OUR VISION AND MISSION

Since Nhood was founded, we have been working to define how sustainability is closely intertwined with our businessmodel. This work has enabled us
to establish ourǩVision 2030 in ActionǪǤwhich sets out the strategic framework guiding all our initiatives in this field .

OUR COMMITMENT ȀTRANSFORMING PLACES FOR THE BETTER

We draw our strength from our DNA and our roots, starting with our name. ǩ.BKK>Ǫis a contraction of ǩJ?DAB<KQNBKK>Ǫand expresses
our daily ambition : to transform spaces into naturally attractive and sustainable places to live Ȁ for people, for the planet, for
prosperity .

VISION

We constantly anticipate the challenges facing local
communities and their residents in order to create
better living places.

MISSION

We take bold action to improve living environments,
neighbourhood by neighbourhood.

14
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OUR IDENTITY

OUR ESG AMBITIONS

We aspire to be a company 
that makes a global impact by revitalising 
spaces for our clients through  an
ethically -driven approach focused on
future generations.

We design and develop attractive, 
positive and vibrant living spaces,
which are both innovative and deeply rooted 
in their local communities. 
In these places, residents can access everything they 
need within just 15 minutes: shops, restaurants, 
sports, culture, education, health and wellbeing, 
nature, recycling and community engagement.

That is why we have set ourselves a major ambition: 
to become the global leader and the benchmark for 
regenerated sites that create value for everyone.

15
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OUR IDENTITY
OUR SOLUTIONS

Every stage of an ;OO?PǪOlifecycle presents a different challenge and we have a solution for each one. Thanks to our international network of experts and their know-how covering all our
=HD?JPOǪreal estate asset classes, we deliver integrated solutions that combine high-quality service, performance and operational relevance. Our interventions encompass the entire asset
lifecycle, across all typologies and geographies, with a high level of reliability and excellence in execution.

A GLOBAL APPROACH COMBINED WITH LOCAL EXPERTISE

PROXIMITY IS OUR STRENGTH

ȂWorking with residents and local organisations to help communities thrive

ȂEngaging public sector stakeholders and contributing to the ǩ15-minute =DPUǪ

ȂDeveloping private projects that blend into the local urban fabric

A FULLY INTEGRATED ESGAPPROACH

ȂThroughout the real estate value chain

ȂConnecting sites to their surroundings and local communities

ȂPromoting social responsibility with a triple positive impact on people, planet and profit

READY TO TAKE OVER AND DRIVE CHANGE

ȂReady to take the lead and tackle all the challenges associated with a project

ȂDedicated methodologies to optimise the life cycle, from planning to eventual disposal

ȂTransforming assets to ensure long- term value and performance

COMMITMENT TO FLEXIBILITY

ȂWe remain true to our=HD?JPOǪvision and flexible in our approach

ȂThe key to success in real estate lies in the ability to adapt ; by being proactive and
innovative, we ensure that your assets preserve their full value

16
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OUR IDENTITY

CAPITAL MARKETS
Identifying and creating investment 

opportunities, obtaining information on 
sources of capital

FEASIBILITY STUDY AND BUSINESS PLAN
Assessing the financial returns and implications of 

development projects

PROJECT MANAGEMENT
Transforming spaces and achieving strategic objectives on time and 

within budget

CONSTRUCTION
Planning, coordinating and carrying out works, from new 
construction to refurbishment

DESIGN, ARCHITECTURE AND INTERIOR DESIGN
Creating functional and high -performance spaces with their distinct identities and 

personalities

NEW LIVING MOOD ȀEVENTS
Generating revenue for assets, 
Contributing to a positive experience of the spaces,
Creating value for the whole neighbourhood

LEGAL MANAGEMENT
Managing processes and disputes, defining contractual terms and 
gaining leverage in negotiations

STRATEGIC AND OPERATIONAL MARKETING
Promoting the brand, reaching the right audience and 
creating unique experiences by bringing the venues to life

BUILDING MANAGEMENT
Ensuring the maintenance and upkeep of 
properties to preserve their value throughout 
their lifecycle

DEVELOPMENT
PLANNING

PROMOTION

SOLUTIONS FOR 
YOUR ASSETS

MIX STRATEGY AND IMPLEMENTATION
Defining the on -site offering and finding the right balance 
between diversity and turnover

PROPERTY
MANAGEMENT

ASSET MANAGEMENT
Optimising asset value, adapting 

strategies and enhancing real estate value 
to outperform

PERMIT AND ADMINISTRATIVE DOCUMENT MANAGEMENT
Managing, applying and renewing all types of administrative documents on behalf of 
the Client

FINANCE AND REPORTING
Monitoring budgets and invoices, and 

planning and collect revenue using 
actionable data

ESG
Strategic support, energy management, reporting, 
site case studies, training and environmental 
certifications

F&B AND LEISURE
Asset transformation, enhancing the customer 
experience, creating new concepts

DIGITAL, DATA AND AI
Gaining insights into performance, 

transactions and sustainability; automating 
processes and making informed decisions

LEASING STRATEGY
Finding the best tenants and transactions for the 

assets

SPECIALTY LEASING
Monetising pop - up retail spaces, enhancing the customer experience and 

diversifying the offering

TENANT MANAGEMENT AND COORDINATION
Overseeing performance and service quality, lease 

agreements and tenant relations

17
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OUR CORE ACTIVITIES

BEYOND PROPERTY MANAGEMENT: CREATING VALUE, EXPERIENCE AND 
SUSTAINABLE PERFORMANCE IN PEOPLE -CENTRED SPACES

A bespoke strategy is essential to create a high-quality customer experience, optimise operating costs, enhance
asset value and go far beyond simply collecting rent .

Our approach covers the full range of contemporary property management challenges:

We fully integrate digital innovation, drawing on smart building technologies, data analytics and real- time
performance monitoring to anticipate issues, reduce costs and continuously improve the user experience.

Beyond operational excellence, we forge meaningful links between assets and their local communities, by
strengthening engagement, driving footfall through targeted marketing campaigns and building lasting relationships
with stakeholders and local authorities .

Because the value of PKIKNNKSǪOreal estate will be based on impact, our Property Management teams are not
merely managers: they are true agents of transformation, committed to delivering performance, purpose and long-
term value for every entrusted asset.

Ȃ Technical Building Management

Ȃ Strategic and Operational Marketing

Ȃ Tenant Management

Ȃ Finance and Reporting

Ȃ Energy Performance Optimisation

Ȃ Carbon Footprint Reduction

Ȃ Waste Management

Ȃ Water Efficiency

Ȃ Climate Risk Assessment

Ȃ Biodiversity Conservation

PROPERTY MANAGEMENT

19
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Making Property Management a driver of ESG transformation

In a rapidly changing sector, Manuel embodies a firm conviction : ESG is no longer a separate chapter in real estate
strategy . It is becoming its backbone. For him, it is impossible today to imagine successful asset management that is
not underpinned by a solid local presence,a detailed understanding of impacts and the ability to offer solutions that
exceed=HD?JPOǪinitial expectations .

PROPERTY MANAGEMENT

Nowadays, it is difficult to imagine a property strategy that does not take
impact into account . It has become essential .

Interaction with the local communities creates value, both for us and for our
clients .

A PROFESSION THAT IS REINVENTING ITSELF: FROM SERVICE TO ESGADDED VALUE

Manuel has a demanding vision of the role of the Property Management teams. For him, differentiation no longer
rests solely on the quality of management, but on the ability to drive transformation, to anticipate, and to offer
what clients have not yet articulated . This message echoes the ambitious initiatives on waste and energy
management in our=HD?JPOǪsites.

He advocates for a proactive, almost pioneering approach:

We cannot be content merely to do what the client asks . Our role is to
propose this evolution and to lead the way .

In a market where expectations are rising rapidly Ȁfrom investors, local authorities
and regions Ȁ the Property Management sector must become a committed player
rather than just a manager. It is this positioning, he believes, that truly sets
.BKK>ǪOteams apart .

Manuel TEBA
Managing Director, 
Property Management

20
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OUR CORE ACTIVITIES PROPERTY MANAGEMENT

THE MARKET IS CHANGING RAPIDLY: ESG 
AS THE NEW STANDARD

Manuel has observed a clear surge in demand for support on
ESG issues: landlords and investors are now increasingly
demanding evidence of impact, not only environmental, but
also local and social.

It is no longer just a matter of compliance: reducing
consumption, energy action plans, carbon managementǧFor
him, these are the basics. The future depends on the ability
to go further : through site restoration, such as the one at
Englos; optimising building performance (energy, water, air
quality, waste) ; user comfort ; the <QDH>DJAǪOcarbon and
ecological footprint in relation to the surrounding land
(biodiversity, soil management, soil pollution, etc.), the
maintenance of equipment and the extension of its lifespan .
Beyond simply complying with regulations, the Property
teams ensure, on behalf of their clients, that buildings meet
ESG standards, that climate risks are anticipated and that
buildings are adapted accordingly. They also contribute to
environmental certifications such as BREEAM- in-Use.

Investors are increasingly seeking a clear
positive impact at local level : this has
become a key driver of value creation .

A FLAGSHIP EXAMPLE: 
SPAIN AS A SHOWCASE

Among the most memorable examples, Manuel
immediately cites the Zenia Boulevard shopping centre
in Spain, which is managed on behalf of a Client . In his
view, this site is a real laboratory for responsible
Property Management: enhanced dialogue with local
authorities, regional events, operational innovations,
economic performance and environmental commitment .
The team did not wait for a request from the Client :
they proposed, demonstrated and got everyone on
board.

A great deal has been achieved there because
we proposed it, not because the Client asked
for it .

It is a good example of everything we are
capable of : performance, innovation and
engagement with local authorities .

This site is thus becoming a model of what committed
and dedicated Property Management, structured around
impact, can achieve.

In the future, ESG will be an integral part of
Property Management . In fact, this is
already the case today .

THE FUTURE: ESG AT THE HEART OF THE 
PROPERTY MANAGEMENT INDUSTRY

Manuel puts it straightforward : ESG is no longer a
trend. It has become the heart of the business, just like
economic performance or operational quality . Teams
must treat this issue as a strategic priority .

ESG is not an obligation : it is an essential
part of the Property strategy for the future
of asset management .

! +%9 #/.42)"54)/. 4/ .(//$Ǫ3
TRANSFORMATION

When asked to summarise in a single sentence what his
teams bring to the =KIL;JUǪOESG transition, Manuel
gets to the heart of the matter : the conviction that ESG
must become a core priority rather than a peripheral
issue.
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In a real estate landscape characterised by volatility, rising sustainability requirements and
changing tenant expectations, Asset Management is no longer limited to preserving returns:
it is now about continuously creating value, at every stage of an;OO?PǪOlifecycle .

At Nhood, we take a bespoke, data -driven approach, that combines financial rigour with
strategic foresight . From acquisition to disposal, we act as a trusted partner: we assess,
optimise and transform assets to turn them into resilient, high-performing investments .

We firmly believe that economic performance and sustainability are not mutually exclusive;
they share the same objective . That is why our solutions integrate strategy, decision-making
advice and data analysis, to ensure sustainable results for each asset and value creation
throughout its lifecycle .

ASSET MANAGEMENT

22

ţĮį :ADDAGF
FAIR VALUE 

UNDER 
MANAGEMENT

22 million sqm 
UNDER 

MANAGEMENT © Nhood ȀCageot, Faches-Thumesnil

OUR CORE ACTIVITIES



OUR CORE ACTIVITIES

Aligning the interests of investors and users to turn ESGinto real value

In a real estate market undergoing profound change, Charles Boissonnet embodies a clear- sighted and strategic
vision: ESG is no longer merely a marker of commitment, but a prerequisite for liquidity, financing and asset
performance. For him, the sustainable transition is not just a moral imperative driven by shareholders, it has become
an intrinsic mechanism of how the market operates, an essential step in letting, financing, arbitraging or repositioning
an asset.

ASSET MANAGEMENT

It is no longer a ǩJD=?- to -B;R?Ǫ; it has become a ǩIQOP-B;R?Ǫ

A PROFESSION AT A CROSSROADS: BETWEEN SHAREHOLDER DRIVE AND MARKET
PRESSURE

For Charles, ESGdrivers now stem from two complementary forces:

Ȃ the strategy driven by shareholders and executive committees, which set the course and ambitions ;

Ȃ market dynamics, which impose ESGcriteria as a condition for accessing finance and tenants, thereby ensuring
the valuation and liquidity of the portfolio ;

Charles BOISSONNET
Managing Director 
Asset Management 

This new level of granularity in financing is no longer marginal : it now shapes the early stages of every transaction .
The trend is therefore irreversible: investors, lenders, occupiers, banks and developers are all moving towards the same
ESG standard, whether out of conviction or to comply with regulations . And the rise in energy costs is making this
profitability increasingly evident .
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OUR CORE ACTIVITIES ASSET MANAGEMENT

A TWO -SPEED MARKET LANDSCAPE: LANDLORDS VERSUS TENANTS

What works today is our ability to tailor the ESG strategy to the very nature of the investor and their business model. 

There are two very distinct approaches:

THE USER- INVESTOR

is the investor who directly operates the asset (retailers, brands, logistics) . For them,
ESG is a matter of immediate P&L [Profit & Loss]: reducing energy consumption,
controlling operating costs and improving operational profitability . ESG is integrated
into the daily management of the site. In this case, ESG is a direct driver of economic
performance.

THE LANDLORD INVESTOR

is the party that owns the asset and lets it . Their interest is more indirect but just as
important : it demonstrates their ability to finance (access to debt, financing terms), to
let (attractiveness to retailers committed to ESG) and to manage (liquidity and exit
value) . The Asset Management strategy is therefore reflected in the integration of ESG
into investment criteria, with increased requirements from lenders and an emphasis on
the importance of certifications and reporting . Here, ESGacts as a driver of valuation .

ESGIS BECOMING A PREREQUISITE FOR FINANCING, LEASING AND LIQUIDITY

Our role as an Asset Manager is precisely to bridge the gap between these two approaches by aligning ESGinvestments with the business model, balancing short - term efforts against long-
term value creation and developing action plans that make sensefor both parties. Theseplans incorporate coherent investments, consider the economic balance between landlords and tenants,
and anticipate regulatory and market developments. This is a profoundly financial, legal and strategic issue, at the very heart of our business.

What works is when ESG becomes a point of alignment between landlord and user, rather than a source of constraint . Our teams stand out in this regard because they can think
simultaneously from the perspective of both types of investors/landlords, using:

A ǩ>Q;H-L?NOL?=PDR?Ǫview of assets, characterised by analysing
each asset both as an operational asset (from the P?J;JPǪO
perspective) and as an investment product (from the H;J>HKN>ǪO
perspective) . This helps avoid two pitfalls : ESGcapital expenditure
(CAPEX) that is unprofitable for the tenant or short - term
strategies that undermine long- term value.

The ability to align interests by structuring relevant CAPEX plans,
landlord/tenant discussions and realistic trajectories . This is a
subject that is at once technical, legal (leases) and financial .

An integrated approach with Property Management, as ESG is not
just about strategy but also about execution. Our strength lies in
ensuring consistency between strategy (through Asset
Management) and operational implementation (through Property
Management) . It is this continuity that enables us to deliver
tangible results.
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ASSETS SHIFTING TOWARDS A NEW VISION OF CONSTRUCTION COSTS: A BALANCE BETWEEN
AMBITION AND RESOURCES

For Charles, this economic realism is an integral part of the ESG transformation : ambitions depend directly on =HD?JPOǪfinancial
capacity and Asset Management must adapt to these contexts to support each client at the best possible pace.

Charles takes a pragmatic, almost systemic view of the ESGtransition : it can only succeedif it is underpinned by viable economic
models. And this is precisely where the role of Asset Management becomes crucial. Market expectations revolve around several
key points :

Pressure varies depending on the stakeholders: for the
occupier, the pressureis economic and immediate (energy,
OPEX), whilst for the landlord, it is financial and market -
related (financing, liquidity, regulation) . This creates
different but complementary dynamics.

A transformation of the value model, as we are moving
from a rental value approach to one based on overall
usage performance, including ESG performance. The
building becomes an ǩKL?N;PDKJ;HǪasset to be optimised,
not just let out .

Charles describes a major shift in the economic analysis of assets: previously, we looked at the rent- to - turnover ratio (rent /
turnover), then the gross rent- to - turnover ratio (rent + taxes) . In the future, we will look at the <QDH>DJAǪOfull operating cost.
This is a strong signal that is accelerating the integration of energy, water, comfort and all aspects of usage into Property
Management. This shift is repositioning Asset Management as a foundational profession, capable of anticipating not only market
value but also performance in terms of usage.

Charles Boissonnet embodies modern Asset Management : grounded in the realities faced by stakeholders, aware of constraints,
demanding when it comes to economic levers and convinced that the future value of assets will depend on their sustainable
performance.
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OUR CORE ACTIVITIES
ACTING TODAY TO BUILD TOMORROW

HOW DO WE TURN A REAL ESTATE VISION INTO REALITY?
At Nhood, we achieve this by managing the entire processȀ from strategic vision to physical implementation Ȁ to create
assets built to last and designed to make an impact .

We operate across four complementary areas of expertise:

REAL ESTATE DEVELOPMENT
We develop value-creating projects intended to be leased or sold upon completion .

PORTFOLIO TRANSFORMATION
We support landlords in the creation, transformation or enhancement of their real estate assets with a long- term
management perspective.

LEASING
We manage the commercialisation of all types of assets: housing, managed residences,offices and retail units, whether they
form part of our own developments or are entrusted to us by third -party landlords.

DESIGN & BUILD
We design spaces that are meaningful, useful, appealing and sustainable. Whether transforming workspaces, repurposing
mixed-use assets or creating new user journeys, we integrate sustainability, digital innovation and user experience at every
stage.

AN INTEGRATED ESGAPPROACH, RIGHT FROM THE DESIGN STAGE
In every aspect of our work, ESGis never an afterthought .
Every project we deliver is rooted in .BKK>ǪOcore belief : transforming spaces in a responsible way means creating lasting
value for local communities, investors and the built environment as a whole.

REAL ESTATE DEVELOPMENT
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(1) ACROSS ALL PROJECTS: development, land restructuring
(2) Excluding renovation and conversion projects, totalling 180 projects 



OUR CORE ACTIVITIES

It has become the norm. When something becomes the norm, it means we have 
won part of the battle.

In a context where projects are becoming increasingly complex and legal requirements are growing ever more stringent,
Olivier embodies a simple conviction : ESGis no longer an option in real estate development . For him, the question no longer
even arises: it is now second nature, an operational given, integrated into every stage of a project, from the initial concept
right through to handover.

A PROFESSION DISRUPTED BY ESGSTANDARDISATION

Olivier has observed a gradual transformation, which began in the 2010s: the emergence of stakeholders consultation,
material reuse and controlled deconstruction in competitions and major tenders. What was once a distinguishing feature
has now become the market standard.

Over the past 15 years, this has become the norm. If you >KJǪPaddress stakeholder
consultation, material reuse or controlled deconstruction, you simply SKJǪPbe
shortlisted .

In his view, this standardisation is a healthy development : it contributes to the quality of projects, reduces the
number of appeals and fosters better coordination with local authorities, local residents and partners.

ESGAS A PREREQUISITE FOR PROJECT SUCCESS

Olivier BUCAILLE
Managing Director, 
Development
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REAL ESTATE DEVELOPMENT

In Development, nothing is ever straightforward . Local elections, political trade- offs,
managing timelinesǧeverything can change from one day to the next .

ESG, in the broadest sense, becomes therefore a tool for securing the project as much
as a strategic factor .

It highlights just how much early consultation Ȁwith local residents, organisations and
local authorities Ȁhas proven its effectiveness .



OUR CORE ACTIVITIES

PRACTICES THAT HAVE BECOME ǩ./2-!,Ǫ: DECONSTRUCTION, SORTING, CIRCULARITY

One of the most telling examples for Olivier is the recent deconstruction carried out on a site near the head office in Lille, France: systematic
sorting, on-site concrete crushing and immediate reuse of aggregates. Nothing out of the ordinary for him, simply the right way to do things .

For Olivier, this is no longer just a regulatory requirement, but a matter of economic efficiency : good planning at the outset saves money or
prevents losses.

WHEN ESGDISRUPTS ECONOMIC MODELS

When it comes to bio-based materials or new construction methods (wood, clay, hemp, etc.), Olivier is clear- sighted: whilst the ambitions are
there, the sector does not always measure up.

Wood remains a high-performance material well - suited to demountable structures, but its price reflects the fragility of the sector in France,
and certain regulatory constraints (fire safety requirements) still limit its visible applications . Nevertheless, he remains convinced that
investment is necessary: responsible buildings will be the only ones that can truly retain their value in the future, particularly over the long
term.

A CULTURAL SHIFT DRIVEN BY THE TEAMS

Olivier notes that, beyond regulatory obligations, it is the younger generations who are driving the push towards more sustainable
development . Among his staff, ESGis no longer just a topic of discussion; it is a prerequisite.

ESGAS THE MEANING OF HISTORY

For Olivier, ESG in the Development sector is not just another chapter: it is the common thread linking the project to the local community,
users,elected representatives and investors. It is what guarantees the relevance and sustainability of projects.

ESG is the direction in which history is
heading . We cannot ignore this : sooner or
later, S?ǪHHpay the price .
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REAL ESTATE DEVELOPMENT

His vision is clear: sustainable real estate development is collaborative,
forward - looking and responsible; ESG helps to safeguard projects whilst
enhancing their performance, and the company has a role to play by
continuing to excel at what others neglect .



OUR CORE ACTIVITIES

WHERE STRATEGY MEETS EXECUTION

Real Estate Investment has never been more complex, nor more crucial.
In a market characterised by rising interest rates, evolving capital structures and increasing demands for transparency and
sustainability, choosing the right advisory partner makes all the difference .

Our Capital Markets team combines the analytical rigour of an investment bank with the operational expertise of a real estate
specialist . We support our clients through their most complex and strategic transactions Ȁ from strategy formulation through to
closing Ȁwith a single objective : to create value, manage risk and build sustainable performance.

COMPLEX TRANSACTIONS, EXECUTED WITH PRECISION

Whether we are guiding landlords and investors through the acquisition or disposal of assets Ȁ individual properties or portfolios Ȁ
across Europe, or advising real estate platforms on mergers, acquisitions, joint ventures or portfolio restructuring, we draw on cutting -
edge expertise in financial modelling, precise investor targeting and proven cross-border execution capabilities to deliver strategically
sound and commercially optimised results.

AN APPROACH TO FINANCING AS A DRIVER OF PERFORMANCE

The financing structure is not a technical detail, it is a driver of performance.
Our Debt Advisory practice designs and negotiates bespoke solutions covering the entire capital structure : acquisition finance,
refinancing, whole loans, structured finance and joint venture arrangements.

Each recommendation is tailored to our=HD?JPOǪrisk profile, asset strategy and investment horizon.

From the initial strategic discussion through to the final signing, we act as a trusted partner, focused on value creation, risk
management and sustainable performance at every stage of the transaction .

CAPITAL MARKETS & FUND MANAGEMENT
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OUR COREACTIVITIES

This profession sits at the crossroads between the demand for and supply of 
real estate and financial resources

Daniele Di Giacomo operates at the heart of a sector where investors, sustainable finance and real estate
transformation converge. As head of Capital Markets & Fund Management, he structures the transactions that shape
the future of his =HD?JPOǪportfolios : acquisitions, disposals, fundraising, advanced financial structuring and bringing
together stakeholders who are sometimes very far apart . As he puts it :

CAPITAL MARKETS & FUND MANAGEMENT

Daniele DI GIACOMO
Managing Director Capital 
Markets & Fund Management

Daniele sees ESG as a major strategic turning point for his business. ǫESG will become increasingly central and
strategicǤǬhe asserts, highlighting the growing pressure from investors, banks and institutions regarding the
environmental and social performance of assets. His analysis is clear: in the future, ESG criteria will no longer be a
supplementary factor, but a key indicator of profitability, capable of redefining real estate value.

ESG will eventually become the primary indicator of profitability for
PKIKNNKSǪOinvestors

This conviction is not based on a theoretical vision: his teams are already working closely with ESG to structure a
forestry consortium through the creation of an investment fund. This project is a prime example not only of
cooperation but also of investment diversification, with primary resources playing a strategic role in the future of
several companies and sectors.
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This case study is a 
prime example of 
cooperation and 

investment 
diversification

CAPITAL MARKETS & FUND MANAGEMENT

he explains, convinced of the 
strategic role of primary resources in 

the economy of tomorrow.

What sets his business apart in the 
market? A rare combination: 

cutting -edge technical expertise and 
integration within a comprehensive 

real estate ecosystem. 

Our strength lies in a 
high level of 

specialisation 
combined with 

collaboration across 
several other real 

estate sectors

he adds, emphasising the ability to 
create value by connecting players 

who would otherwise never cross 
paths.

His assessment of the market is 
clear- sighted: volatility (post -

Covid, geopolitical, climate crises) 
is profoundly transforming 
DJR?OPKNOǪ ?TL?=P;PDKJOǣ

Expectations are changing 
significantly; we must meet new 

needs whilst maintaining attractive 
levels of profitability

In his view, the integration of ESG is an essential response to navigating this
growing complexity . For Daniele, the future of Capital Markets & Fund
Management is already taking shape: more sustainable, more demanding and more
cross- functional . A future in which financial value can no longer be separated from
environmental and social value. A future he is steering with determination,
convinced that ǫtomorrow, sustainability issues will replace traditional economic
performance indicatorsǬ.
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The most valuable real estate assets are not just well - located or well - designed,
they are vibrant .

They attract people, stir emotions and give people reasons to come back.
.BKK>ǪONew Living Mood division exists precisely for this purpose.

New Living Mood is .BKK>ǪOintegrated offering dedicated to transforming assets
into vibrant, revenue-generating destinations . By combining in-depth expertise in
real estate, retail and event programming, we bring spaces to life in a way that
sustainably enhances their economic performance, identity and influence within
the communities they serve.

VIBRANT PLACES, SERVING LOCAL COMMUNITIES

OUR CORE ACTIVITIES NEW LIVING MOOD
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OUR CORE ACTIVITIES

New Living Mood is all about events that bring places to life . We start by
working with the physical space, then enhance it with a program of events and
media .

As head of New Living Mood for ,Ǫ)IIK<DHD?NVibrant et Événementiel (L.I.V.E.), Audrey Delavault has a clear ambition :
to make event management a driver of sustainable transformation for venues, serving local communities, sustainability
and inclusion.
In a context where usesare evolving rapidly, she holds a firm conviction : events are not an afterthought, but a strategy for
creating impact, fully aligned with .BKK>ǪOESGvision.

NEW LIVING MOOD

Audrey DELAVAULT
Managing Director 
New Living Mood

A profession that is reinventing itself : creating vibrant, more sustainable and more useful spaces. For her, New Living
Mood is not ǩjust another events hubǪ: it is a new way of bringing real estate to life Ȁone that is more responsible, more
diverse and more dynamic.

New Living Mood starts with the venue itself Ȁ its resources and its constraints Ȁ and builds a cultural, social and
economic ecosystem around it, that brings out its full potential . It is maximising the potential of every square metre to
enhancethe customer experience through surprising programming and by amplifying the role of the media.
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NEW LIVING MOOD
THE ESG PILLARS OF THE NEW LIVING MOOD BUSINESS

ENVIRONMENT  
Reducing our environmental 

footprint by optimising 
resource use

SOCIAL 
Fostering inclusion, culture 

and urban regeneration

GOVERNANCE  
A responsible, ethical approach 
;HDAJ?> SDPB .BKK>ǪO OPN;P?AU

We optimise square metres through chronotopy , as a single space
can accommodate multiple uses depending on the time of day.
This reduces the need to create new specialised spaces, lowers
resourceconsumption and minimises the vacancy rates.

BETTER SPACES
New Living Mood uses event programming to include all
communities :
ǫWednesday mornings: parents and children. In the evenings:
football matches.4B;PǪOhow S?ǪN?inclusive.Ǭ
This flexibility creates vibrant, useful spaces that are tailored to
the rhythms of the local area.

SUPPORTING THE CULTURAL ECOSYSTEM
With the disappearance of music clubs and venues in many towns
and cities, New Living Mood acts as a facilitator :
ǫThe music industry needs to find its footing again; we bring
artists, landlords and asset managers together .Ǭ

EMPTY FACADES AND SPACES TRANSFORMED INTO
CULTURE
A grey wall, a brownfield site, a blank façade? For New Living
Mood, these are opportunities for expression: ǫSpacesfor cultural
expression,not just grey walls .Ǭ

Under !Q>N?UǪOleadership, New Living Mood draws on .BKK>ǪO
guiding principles: ethical charter, compliance, carbon
measurement and technological simplicity .

7?ǪR?embedded all of this into our DNA .

It therefore adopts a proactive, consistent and long- term approach
to governance.

CONCRETEACHIEVEMENTS DRIVING IMPACT
Despite the =HQOP?NǪOrecent establishment, several projects already
illustrate this approach:

Ȃ 24 candlelit concerts in vacant spacesacross France

Ȃ The use of building façades to transform walls into media or
artistic spaces

Ȃ Optimisation of the expensesof a real estate agency in Cannes

Ȃ Creation of a destination venue with a new identity

Always guided by the same principle: reducing vacancy, bringing
spacesto life and creating value through impact .

With New Living Mood, Audrey Delavault offers a new way of revitalising real estate : more intense, more responsible, more open. It is a business model designed with ESG at its core,
reconciling culture, the economy and responsibility .

We created New Living Mood to solve problems : profitability, sustainability, attractiveness ǧand we do so with ESG at the heart of everything we do.
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OUR ESG SERVICES 

Our ESG services provide strategic and operational
support to integrate environmental, social and
governance considerations at the heart of our
investment, asset management and development
decisions.

Organised around two areas of expertise Ȁthe Advisory
practice, focused on risk assessment, value creation and
economic trade-offs, and the Operations practice,
dedicated to the sustainable performance of assets and
regulatory compliance Ȁ we provide analyses, models,
audits and action plans that can be put to immediate
use.

Our ambition : to safeguard PK>;UǪOchoices, strengthen
the resilience of our portfolios and accelerate the
environmental transition across all our activities .

ESG SERVICES ȀTWO PRACTICES: FROM STRATEGY TO EXECUTION

UNDERSTANDING
Analysis. Diagnosis. 

Audit.

(RE)DEFINE
Ambition. Scoping. Action 

plans. Alignment. 
Transformation. Strategy.

EXECUTION 
Action plans. Operational 
implementation . Steering. 

Monitoring .

ENGAGE
Implementation. 

Governance. Change 
management.

A D V I S O R Y  O P E R A T I O N S  

CONSULTANCY OPERATIONS SUPPORT  

ENERGY TRANSITION 

& NET ZERO

CLIMATE & ASSET 

RESILIENCE 

BIODIVERSITY ESG & REGULATORY 

COMPLIANCE

ENVIRONMENTAL 

PERFORMANCE & 

SUSTAINABLE 

OPERATIONS 

CLIMATE 

ADAPTATION & 

BUSINESS 

CONTINUITY

BIODIVERSITY &

LAND MANAGEMENT

SUSTAINABLE 

FINANCE

& GRANTS 
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OUR ESG SERVICES ESG CONSULTANCY

4 AREAS OF EXPERTISE,
1  360°ESG VISION 

CLIMATE & 
CARBON

ENERGY 
& 

FLOWS

BIODIVERSITY PEOPLE 

ESG 360°

ESG<ADVISORY 
WE DISCUSS RISK, VALUE, RETURN AND ARBITRAGE
We produce decision-making tools that can be used directly by asset management and investment teams. Each
deliverable addressesa specific strategic question and informs economic decision-making.

Å Financial models : modelling the cost of inaction, costed action plans for businessplans

Å Business cases: financial assessmentof strategic options : refurbishment, repositioning, disposal, or maintaining
the status quo

Å Due diligence : pre-acquisition analyses, quantification of ESGliabilities

Å CAPEX (Capital Expenditure)/OPEX (Operational Expenditure) trade -offs : cost-benefit analysis of
adaptation investments, optimisation of budget allocation

Å Stress tests : simulation of extreme events, assessment of portfolio resilience, identification of critical
vulnerabilities

Å Scenarios and projections : regulatory trajectories, market developments, climate stress tests, discount
simulations

Å Portfolio scoring : mapping of exposures,classification by risk level, prioritisation of corrective actions

ESG is redefining the fundamentals of real estate value . By treating it as a financial
performance driver in its own right ȁ integrated into models, risks and trade -offs
ȁ we transform sustainability into a lasting competitive advantage and tangible
outperformance .

Gabriel MANHES
Head of International ESG Consulting 
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OUR ESG SERVICES ESG CONSULTANCY

ENERGY TRANSITION & NET ZERO CLIMATE & RESILIENCE BIODIVERSITY ESG & REGULATORY COMPLIANCE

Å Net Zero Strategy & Carbon Trajectories
Å Assessment of climate exposure and 

vulnerability of sites and portfolios 
Å Biodiversity strategies Å Structuring of real estate ESG strategies 

Å Strategic analysis and business case for 

optimising OPEX/CAPEX
Å Portfolio scoring

Å Identification of dependencies and 

pressures

Å Identification of ESG initiatives and 

priorities 

Å Decarbonisation plans for assets and 

portfolios 

Å Adaptation strategies (short, medium and 

long term)
Å Renaturation strategy Å Arbitrage plan: regulatory requirements

Å Renewable energy arbitrage (PV, self -

consumption, EV charging points) 
Å Quantifying the cost of climate inaction Å Business case: Biodiversity integration  Å Measuring the impact of ESG actions

Å
Å Support for CAPEX arbitrage and

prioritisation of actions
Å Green Finance Strategy : ESGframework

Å

Å

Å Climate risk business case, scenarios and

projections/stress testing

OUR ESG SERVICES OFFERING
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OUR ESG SERVICES ESG OPERATIONS

360°OPERATIONAL ESG VISION
3 AREAS OF APPLICATION

ESGOperations 

ASSET 
MANAGEMENT

PROPERTY 
MANAGEMENT

DEVELOPMENT 
REAL ESTATE

We integrate ESG into the very heart of our ClientsǪreal estate operations,
as ESG is a key differentiator and a driver of tangible value creation . We
champion a practical, 360 ° operational ESG approach to ensure real estate
projects are sustainable .

Marie-Suzanne LOCQUENEUX
Head of International ESG Operations

39

© Nhood - Vialia Vigo, Spain 



OUR ESG SERVICES ESG OPERATIONS

ENVIRONMENTAL 

PERFORMANCE & SUSTAINABLE 

OPERATIONS

SUSTAINABLE PROPERTY 

DEVELOPMENT

CLIMATE ADAPTATION & 

BUSINESS CONTINUITY

BIODIVERSITY & LAND 

MANAGEMENT

SUSTAINABLE FINANCE & 

GRANTS

Å ESG audits & due diligence.

Å Sustainable Construction and 

Renovation Charter with a 

monitoring platform: KPIs, 

alignment with the European 

Taxonomy.

Å Climate risk adaptation plan. Å Biodiversity study

Å Monitoring and preparation of 

grant applications: ADEME, 

European and local programmes.

Å Waste management audits and 

optimisation.

Å Project management support for 

sustainable real estate projects: 

audits, certification, 

environmental specifications, 

regulations.

Å Multi - year works plan tailored 
to climate challenges. 

Å Audits of land unsuitable for 
development & strategies for its 
utilisation 

Å Identification and modelling of 

Energy Performance Certificates 

(EPCs)

Å Energy efficiency and energy 

procurement.

Å Technical studies: microclimate, 

LCA, renewable energy 

strategy.

Å Business continuity plan. 

Å Identification of nature -based 
solutions: restoration, carbon 
credits, nature credits, 
temporary uses

Å Support with defining KPIs and 

impact measurement for 

sustainable financing. 

Å Feasibility studies for water, PV 

and EV charging points 

Å Prioritisation of actions to be 
undertaken on assets. 

Å Support with the 
implementation of nature -based 
solutions projects.

Å Green Lease and performance 

management

Å Technical and environmental 

studies.

OUR ESG SERVICES OFFERING
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OUR ESG SERVICES ESG OPERATIONS

THE EXAMPLE OF ESG DUE DILIGENCE

OBJECTIVES ACTIONS DELIVERABLES

Å -?;OQNDJA PB? ;OO?PǪO %3' L?N@KNI;J=?

Å Identify and assess potential risks and opportunities for 

creating asset and economic value.

Å Identify the actions to be taken prior to a disposal or as 

part of a compliance programme, 

Å Provide a clear and transparent overview to ensure the 

definition and implementation of work plans for the 

transaction

Å Verification of the completeness and analysis of 

available documents

Å On request: site visit with photographic report

Å Assessment of environmental liabilities and analysis 

of regulatory non -compliance

Å Site ESG profile: energy performance and resource 

management (water, energy, waste), climate risk, 

occupant comfort and safety, sustainable transport, 

building age, OPEX/CAPEX  

Å Multi - year works plan with categorisation of CAPEX 

(compliance and improvement)

Å One-page summary / Executive summary

Å Final format to be agreed with WELDOM and 

franchisees

Å Red flag report following initial identification of major 

risks

Å Full report with photographic documentation if the site 

visit is approved

Å ESG PPA

Å Feedback presentation
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OUR ESG SERVICES ESG OPERATIONS

Case study: ENERGY MANAGEMENT

As part of its energy management activities, Nhood has formed a strategic
partnership with Bueno Analytics dedicated to energy optimisation . The
aim is to enable building owners and operators to reduce costs, improve
energy efficiency and enhance the sustainability credentials of their
building portfolios .

Energy management is optimised by accessing energy consumption data in
near real time and identifying inefficiencies using reliable tools for
measuring and analysing utility services.

Fault detection and diagnosis enable the proactive identification of
equipment failures, faulty sensors and operational deviations before they
become critical . Finally, comprehensive building optimisation improves
control strategies and technical management (Building Management
Systems, functional analysis, etc.) and highlights energy and carbon
performance to inform ESGindicators .

The BuenoȀNhood Partnership combines
.BKK>ǪOexpertise in sustainable urban
regeneration with "Q?JKǪOanalytical
approach to building optimisation .
Together, we transform building data into
decisions that lead to measurable
decarbonisation, operational savings and
tenant comfort across entire portfolios

Hugh AMOYAL 
CEO of Bueno Analytics

It is a Software as a Service (SaaS) solution that can be easily
integrated into any building equipped with a modern building
management system (BMS), and interfaces with Computerised
Maintenance Management System (CMMS) and Computer -Aided
Facility Management (CAFM) software, whilst also featuring a
ticketing solution .
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OUR ESG TARGETS FOR 2025

ENERGY & CARBON ADAPTATION BIODIVERSITY WATER, WASTE , AIR  
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